AMERICAN ASSOCIATION OF NATURAL WELLNESS PRACTITIONERS

Understanding Accreditation
What It Is, What It Is Not, and What AANWP Accreditation Provides

Part One: What Accreditation Is and Is Not

What Accreditation Is

Accreditation is a third-party review of an educational offering. An independent accrediting body
examines a school and program against published criteria and attests that the education meets a
defined standard. As with any credential, the value rests on the independence of the reviewer.
The school is not vouching for itself. A separate organization with established criteria is doing so.

Four characteristics define it:

It is institutional. Accreditation is granted to a school or program. It is not granted to a person.
Board certification is the term that applies to individuals. Accreditation is the term that applies to
what those individuals studied. The two are frequently confused, and the distinction matters in
every public statement a school makes.

It is voluntary. No school is required to seek accreditation. A school pursues it because it wants
an outside standard applied to its work and wants the standing that follows.

It is standards-based. Accreditation is granted against criteria that exist before the school applies
and that apply equally to every applicant. The education must demonstrate a comprehensive,
high-quality process with clearly defined objectives.

It is ongoing. Accreditation is not a one-time inspection. Compliance obligations continue before,
during, and after accreditation is granted, and the standing is maintained through renewal, annual
reporting and adherence to program policies.

What Accreditation Is Not

It is not an enrollment engine. Accreditation does not recruit students. It does not produce
inquiries, applications or tuition revenue on its own. A school with no marketing and no visible
offer will have the same enrollment the day after accreditation as it had the day before.

It is not a business builder. Accreditation says nothing about a school's ability to price its
programs, market them, serve students well, or operate profitably. Those are separate
competencies acquired separately. Accreditation applied to a school with no business systems
leaves a school with no business systems.
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It is not governmental approval. Accreditation by a private professional body is industry
recognition. It is not a state authorization, and it does not by itself confer degree-granting
authority or satisfy any requirement a jurisdiction imposes on educational institutions. Schools
should describe their accreditation accurately and never in terms that imply governmental
standing.

It is not a license for graduates. Accreditation establishes that the approved education meets a
standard. It does not create a legal scope of practice for the people who complete it, and it does
not authorize graduates to perform activities a jurisdiction restricts to licensed persons.

It is not a guarantee of graduate outcomes. Accreditation speaks to the quality and structure of
the respective education. It does not promise that graduates will earn a particular income, attract
clients, or succeed in practice. What graduates do with their education remains theirs to
determine.

It is not permanent by default. Accredited standing carries continuing obligations, including an
annual renewal fee and compliance with program policies and the code of conduct governing
accredited programs.

What Accreditation Actually Provides
The correct expectation is credibility and pathway, not enrollment.

Accreditation supplies a school with an independent answer to the question every prospective
student is quietly asking, which is whether this education is worth anything beyond the school's
own claims about it. In a field where anyone may build a website and publish a curriculum, the
ability to point to an outside body that reviewed the education and granted standing is a
meaningful differentiator.

Accreditation also supplies a pathway. It connects the school's education to a recognized
credentialing route for its graduates, so that finishing the program leads somewhere defined
rather than ending at a certificate of completion. That pathway is often the single most
persuasive element in a school's enrollment conversation, because it converts an abstract
promise about quality into a concrete next step.

What accreditation does not do is act on its own. It does not market the school. The school
markets the school, and accreditation is one of the strongest instruments available for that
purpose.

The Practical Distinction

A useful way to hold the two ideas together: accreditation answers the question of why a
prospective student should trust this education, and it answers that question well. It does not
answer the question of how the school finds prospective students in the first place. That second
question belongs to marketing, positioning, and business development, and it remains the
school's responsibility regardless of how many accreditations it holds.

Schools that are disappointed in accreditation are almost always schools that expected it to
answer the second question. Schools that are well served by accreditation are those that
understood it as an asset to be used rather than an engine to be switched on.
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Part Two: AANWP Accreditation, What You Receive

Part One establishes what accreditation is and is not. This section is the inventory. Everything
listed here is an instrument the school puts to work. These benefits are what help bring students
to your school.

Standing and Recognition

Third-party international recognition. AANWP and ANWPB accreditation establishes that an
independent body has reviewed the education against published criteria. AANWP standards are
backed by an advisory board whose combined natural wellness experience exceeds six hundred
years.

Listing in the Holistic Health Link directory. Accredited schools and courses are listed in the
international directory of accredited programs, where prospective students search for credible
education providers.

Listing on the AANWP Member Benefits and Resources page. The school is presented to the
existing AANWP members, an audience already active in the profession.

Promotional Assets

“Accredited” digital logos. The emblems are provided in a range of colors and file formats
through the accreditation dashboard, ready for a website, a course page, a brochure, or an email
signature.

Promotional swipe copy. Written language the school may use directly to describe its accredited
standing, so the accreditation is communicated accurately and persuasively without the school
having to draft it.

The unbranded “Legalities” presentation. A presentation the school may post on its own website
or place inside its curriculum, helping graduates understand the legal aspects of practicing as an
unlicensed wellness professional. It carries no AANWP branding, so it reads as the school's own
student resource.

Graduate Pathway Benefits

Automatic pre-qualification for board certification. Every graduate of the accredited school or
program is pre-qualified for AANWP board certification. The school's completion becomes a
defined next step rather than an endpoint.

Custom board certification titles on request. Where the school's education aligns with a
designation not currently on the list, AANWP will review it and add an appropriate title, so
graduates receive a credential that names what they actually studied.

GEHA license pre-qualification for United States graduates. All United States graduates are pre-
qualified for a GEHA ecclesiastical license, extending the pathway beyond the credential into the
framework under which practitioners who are not state licensed offer services.

A graduate coupon code. Accredited schools receive a coupon code offering their graduates $50
off for thirty days - to apply for board certification, which introduces the credentialing
organization to the school's community on favorable terms.
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Revenue and Program Benefits

Approved ANWPB CEU Provider status. The school may promote its education as an Approved
ANWPB CEU Provider, with the corresponding digital logos supplied on the dashboard. This
opens the school's existing education to an additional audience of practitioners who need
continuing education.

The affiliate program. Schools may register as affiliates and earn commission when their
graduates become board certified, so the pathway the school built for its students also returns
value to the school.

The accreditation dashboard. A single location holding the logos, swipe copy, presentations,
forms, and provider emblems, with the benefit list presented at login so nothing available to the
school goes unused.

Returning to the Central Point

Read the list again with the framing of Part One in mind. The emblems, the directory listings, the
swipe copy, the graduate pathway, the CEU standing: every one of these is something the school
puts to work to increase enrollment.

AANWTP supplies the credibility and the pathway.
The school supplies the students.
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